Gadget development is becoming a phenomenon which attract the world's attention today.
Introduction
Trend in using the gadget intensify the mobile internet adoption in Indonesia. The use of Internet is not just become a way of life, but a necessity which integrated into every activity. The availability and the affordable price of the gadget change human patterns and lifestyle. Gadgets make user easier to connect with the internet and dominate the use of technology in the future.
The gadget itself has a definition as portable electronic devices that belong to either one or more of the following categories: mobile phones, MP3 players, gaming consoles notebook, tablets and i-touch (Gupta. N, Krishnamurthy. V, Majhi. J, dan Gupta. S, 2013) .
International Data Corporation (IDC) describes the market growth opportunities and product delivery of smart devices, where the Tablet PC has opportunity to expand its market share and product delivery. IDC estimates that the amount of the tablets shipment can grow by 174.5% in 2017. This figure is the highest growth rate compared to other smart devices.
IDC also list the five most tablet PC shipments during the fourth quarter of 2012, that are Apple, Samsung, Amazon, Asus, and Barnes & Noble. The author conduct the survey using questionnaires which addressed the Tablet PCs seller at Bandung Electronic Center. The survey was conducted toward ten Tablet PCs sellers in order to obtain information about the Tablet PC brands that most sought after by consumers. The list of the Tablet PC brands that are often sought after by consumers at BEC are Apple, Samsung, Smartfren, Acer and ASUS.
In respond to the increasing market competition, the positioning of the Tablet PC needs more serious attention, because the possibility of differences in consumer perception of the Tablet PC users have impact to the Tablet PC positioning in a particular area. The differences make the company's strategies have to be applied in a particular area so that the products that distributed could be absorbed well by consumers. Positioning is considered by both academics (Aaker & Shansby, 1982; Park, Jaworski, & MacInnis, 1986; Arnott, 1993 Arnott, , 1994 Arnott & Easingwood, 1994; Myers in Blankson & Kalafatis, 2004; Porter, 1996; Kotler, 1997; Hooley, Greenley, Fahy & Cadogan, 2001; McKenna, 1986; Bainsfair in Blankson & Kalafatis, 2004; Dovel, 1990; Trout & Rivkin, 1996) on Manhas (2010) 
Conceptual Framework
The purpose of the positioning is to create a unique and favorable image in the minds of target customers (Bhat, 1998 ). An important aspect of a brand's position in a product category is how similar or different the brand is perceived in comparison with other brands in the same product category (Dickson and Ginter, 1987) . The brand position strategies element is considered to be important for the operationalization of the concept (Manhas, 2010) . Fill (1999) states that the sucessful positioning can only be achieved by adopting a customer's perspective and by understanding how customers perceived products in the class. Positioning analysis requires more than an understanding of a product's image in the mind of the consumer. Other things that is also require is a frame of reference with the competition, since a position is a product's perceived performance, relative to competitors, on specific attributes (Lovelock, 1991) . Hooley, Sounders, Piercy (2006) state that competition can take place at various levels.
Competition with products analogous qualities, competition in the same product group, competition with other product that satisfies the same or very similar consumer demand and also competition in the same level.
A positioning map provides a valuable means to position the product by graphically illustrating consumer's perception of competing products and their positioning. Positioning map develops understanding of how the relative strength and weaknesses of different product are perceived by buyers (Pranulis, 1998) . Positioning map is an important tool in development and tracking of promotional strategy. It enables manager to identify gaps and opportunities in the market and allows monitoring the effects of past marketing communications (Arora, 2006) .
According to Suryani (2012: 97) , a perception process initiated by a stimuli that our senses know. Stimuli can lead to the perception of a variety of shapes, like everything that can be smelled, seen, heard, touched. These stimuli would be the sensory organ called sensory receptor.
Direct or immediate response from the sensory receptor organs is called sensation. The level of sensitivity in sensation between one individual with another individual is different. The difference in sensitivity occurs because of the ability of the receptor among individuals that are not the same. In addition to the sensitivity factor, other factors that influence the intensity of the stimuli. Stimuli that have strong intensity will make the receptors easier to receive it. The perception process can be described as shown in Figure 1 . device that has the functionality of a MP3 player, a PMP, a netbook, and a smart phone with a touch screen interface for writing with a stylus. Furthermore, according to Lee, Euiho and Park (2012) , Tablet PC and smartphones have similar characteristic, both are portable devices with a touch screen display, runs a computer operating system, easy to connect with a wide variety of applications and offers several wireless connectivity options such as wifi, 3G and LTE.
With the responses from consumers (50 respondents), it was seen that majority of attributes listed were taken into consideration while selecting a Tablet PC's brand. The final list of attributes developed after the pilot survey for Tablet PC category were: 1) Product Feature; 2)
Brand; 3)Price; 4) Battery Life; 5) Life Style; and 6)Design.
Research Gap
Most existing researchs about Tablet PC are discuss on how the people adopting the Tablet PCs. Research about Tablet PC's brands position based on consumer perceptions is very limited. This research is develops the Tablet PC's position using theory of stimuli process of Suryani (2012) . The conceptual framework is describes on Figure 2 . 
Methodology

Sampling Design and Population
The population for this research is BEC visitors that have or had using Tablet PC. The field interviews were conducted by researchers toward 10 Sellers and 50 Buyers in BEC. Ten sellers informed about the most favourite brands for Tablet PC and 50 buyers informed about attributes that they most wanted on Tablet PC. In turn, the respondents selected using purposive random sampling. While on the implementation, the questionnaire distributed to the 100 respondents using purposive random sampling as well.
Statistical Technique Used
The technique used to analyze the data is the multidimensional scaling. According Hair et.al (2010: 568) , multidimensional scaling is a procedure that allows a researcher to determine the appropriat a set of objects. The goal of multidimensional scaling is to change the similarity rating or preferences of consumers in the form of distance shown in the multidimensional space.
Meanwhile, according to Simamora (2005: 234) , multidimensional scaling is a procedure that is used to map the perceptions and preferences of the respondents visually in the geometry map.
The geometry is called a spatial map or perceptual map, a translation of various dimensions that related. If the perceptual map is not seen clearly the difference lies visually, then we can calculate the euclidean distance of each brand. In principle, the smaller the euclidean distance, the closer the distance of each object and the higher the level of competition.
To calculate the Euclidean distance, we need to know the coordinates of each. Then the Euclidean distance can be calculated by the formula: Relative weights of the two dimensions (x and y) can be described by direction vector for all of the attributes of the products that are comparable in their position. Direction vector of each attribute indicates the better or more preferred by consumers. Furthermore, to determine the ranking order of the products we can compare based on each attribute, it can be done by drawing a perpendicular line to the vector and the rank order of the products can be sorted from the closest to product to the end of the vector (arrow) of the attribute.
Result and Discussion
The analysis was conducted by calculating the euclidean distance of each position of Tablet PC on the related dimensions. In concept, euclidean distance, the closer to the Tablet PC on the related dimensions, the better of Tablet PC based on the dimensions. The calculation of Tablet PC based on dimensions and Euclidean distance are presented on Table 2 and Table 3 . Table 2 and 3 show that Apple brand was ranked first of consumer perceives based on product's features, while Samsung, Smartfren, ASUS and Acer respectively were ranked under the Apple. Apple Tablet PC did concentrated marketing rather than competing and dealing directly with other Tablet PC manufacturers when they cut prices and focus on volume. Apple is investing in research and development, by developing the iOS operating system and make it as a prime mover in its smart device. The availability of a wide range application in the App-store which can only be used on this particular Tablet PCs with the operating system make Apple iOS as a determinant of industry trends. When Google produced Android operating system for Tablet PCs, they did not encourage the developers to create applications that were specific to a tablet PC, there are applications that can be used on various types of devices. Apple took a different path, they encourage developers to create applications that focus only reserved for the iOS operating system. This is why Apple Tablet PC has a lot of good applications and only a few applications that can work well on other devices. A recent study by a company called uTest
indicates that Apple provides the best quality applications than Google. Related to the brand, a report from Strategy Analytics revealed that Samsung apparently has stronger brand than Apple in terms of the overall electronics brand preference.
Smartfren was ranked first of consumer perceives based on dimension of price, while ASUS, Acer, Samsung and Apple respectively were ranked under the Smartfren. Today, Smartfen mobile operator increasing their mobile devices selling, the smartphones and tablet PC. 
Conclusion and Further Research
Regarding the dimension of product features, the best Tablet PC is Apple based on the perception of visitors of Bandung Electronic Center. In the area of brand dimension, battery life, life style and design, Samsung is the best. While Smartfren superior lies on the price dimension.
In the map position, Apple is a competitor of Samsung with the advantages of product features, Tables PC and to add other brands to reach our knowledge about Tablet PC positioning in the market that will useful for Tablet PC companies and Tablet PC sellers.
